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PENGUIN ANNOUNCES E-PUBLISHING PLANS

London 20 August, Penguin announced today that it is to launch an
ebook publishing programme in September with a list of titles that
reflects the quality and range of the Penguin catalogue. The ebooks
will be branded with the new imprint name, ePenguin.

Penguin is one of the first publishers in the UK to introduce authors
and their work in an ebook format, taking the lead, just as Allen Lane
did when he invented the paperback in 1935, in seeking out new 
markets for quality writing. It is Penguin’s brand recognition amongst
consumers, unique in the British book industry, that gives ePenguin its
competitive edge. The breadth and integrity of the Penguin list will
ensure ePenguins occupy a key position in the digital future. 

With an autumn list of over two hundred titles, ePenguins will be
published monthly and offer something for every reader. Fiction
ranges from Emma by Jane Austen to the award-winning English
Passengers by Matthew Kneale, and non-fiction from The Origin of
Species by Charles Darwin to Business @ the Speed of Thought by Bill
Gates. Starting with Junk and Bloodtide by award-winning author
Melvyn Burgess, ePenguin will also publish for the teen and children’s
market – where readers are as comfortable and confident absorbing
information from the screen as from the printed page. Rough Guide
ebooks will also be available from the Penguin website. 

ePenguins will be instantly downloadable for on-screen reading 
whenever and wherever which means book lovers need never wait to
get hold of their favourite titles. Furthermore, the interactive elements
of ebooks will be attractive to a number of different segments of the
market. Students will benefit from the additional functionality ebooks
offer, such as annotation and highlighting, and can build a personal
digital library of Penguin Classics. Business travellers will be able use
their laptops not only for work but for reading their favourite novels.
Tourists can carry several travel guides on one device and use the full
text search facility to find streets, hotels and restaurants quickly and
easily and without fumbling with maps. Before long it will be possible
to transfer a suitcase full of heavy holiday reading onto a small hand-
held PC for pool-side and beach reading. 

Penguin.co.uk, the most visited UK book publishing website, with
125,000 unique users per month, will be the primary retail outlet for
ePenguin. Consumers will be able to purchase and download titles
directly from the Penguin website onto desktop, laptop and, very
soon, handheld computers. This direct selling channel creates an 



additional revenue stream for Penguin, and although sales are not 
expected to be significant for some time, US models predict they will
become so in 5 to 10 years. ePenguins will also be available for 
download from selected online retailers.

Lightning Source Inc. will provide Penguin with a complete digital 
fulfillment package from the digitisation of content to secure delivery
of ePenguins to the consumer. ePenguins will be published initially in
Microsoft Reader and Adobe Acrobat eBook Reader, the most 
accessible and user-friendly software available. The majority of
ePenguins will sell at 20% cheaper than their print book equivalents,
and always be responsive to changing market conditions. ePenguin
Classics will be even more attractively priced.

Penguin UK’s epublishing programme has a dedicated in-house team
headed by Andrew Rosenheim, MD of The Penguin Press and
Caroline Benn, Director of Online Marketing. eBook Editor Jeremy
Ettinghausen is responsible for the detailed aspects of publication of
the ePenguin list.

For advance sample ePenguins, or for any further information please
contact Sam Evans on 020 7010 3396 or email: sam.evans@penguin.co.uk

Notes to Editors:

Penguin is one of Britain’s top brand names. It is ranked as the 10th greatest Media
Brand in the world (The World’s Greatest Brands ed: Nicholas Kochan, Interbrand).
It is the most significant brand in publishing with a 92% recognition factor amongst
book consumers (NOP research 1998).

It was this unique advantage that lead Penguin to take its brand online in 1995, the
first UK publisher to do so. www.penguin.co.uk is the most visited UK book 
publishing website, logging an impressive 125,000 monthly unique users and over a
million page impressions a month.

The site boasts a fully searchable database of every Penguin author and title – a total
of 210,000 books; it has a secure e-commerce facility and magazine areas targeted at
specific segments of Penguin readers.

For more information about Microsoft Reader visit
http://www.microsoft.com/ebooks/default.asp

For more information about Adobe Acrobat eBook Reader visit
http://www.adobe.com/epaper/ebooks 
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Jeremy Ettinghausen

After training as a journalist and working at a variety of jobs, Jeremy
Ettinghausen joined Penguin in 1997. He worked as a Personal
Assistant to the MD of Penguin’s General Division, and then for two
years in the literary editorial department with authors including
William Gibson, Nick Hornby, Barbara Vine, Claire Tomalin, and
Lawrence Donegan.  

“Ebooks give Penguin a tremendous opportunity to
deliver great books to new and existing readers in
new ways. As the handheld and wireless computer
market grows, we can give our authors the chance to

reach their readers wherever they may be, and readers the ability to
access Penguin titles in useful, convenient and interesting new for-
mats. It’s a really exciting time for publishers and with ePenguin we’re
thrilled to be extending the Penguin tradition of innovative, quality
publishing into the digital age.”



Rough Guides has introduced twenty-one of their most popular city
guidebooks in ebook format. From September, they will be available
from www.penguin.co.uk

Perhaps more than any other kind of text, travel guides offer the
greatest advantages in ebook format, not the least of which is the fact
that a single ebook reader can hold several destinations, eliminating
the need to fill valuable luggage space with multiple books. Accessing
the information in the ebooks can be done in many ways, from an
official index and chapter listing to a full book text serach. 

Rough Guides

Amsterdam:The Rough Guide 
Berlin: The Rough Guide
Boston: The Rough Guide
Dublin: The Rough Guide
Hong Kong & Macau:The Rough Guide
Las Vegas: The Rough Guide
London:The Rough Guide
Los Angeles: The Rough Guide
Madrid: The Rough Guide
Melbourne:The Rough Guide
Miami & Florida Keys: The Rough Guide
New Orleans: The Rough Guide
New York: The Rough Guide
Paris: The Rough Guide
Rome: The Rough Guide
San Francisco: The Rough Guide
Seattle: The Rough Guide
Singapore: The Rough Guide
Tokyo: The Rough Guide
Toronto: The Rough Guide
Washington DC: The Rough Guide

ÒEbooks contain a variety of features which allow you to personalize and add important travel
information to the book, such as the ability to highlight text and attach your own notes to sections
of text. And as anyone who has ever searched for an English language travel guide in a foreign
country will tell you, the ability to download books from anywhere in the world as your travel
plans change or develop en route can be a lifesaver.Ó
JENNIFER GOLD, DIRECTOR OF NEW MEDIA FOR ROUGH GUIDES


